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On any given story, 
someone in the audience 

almost always knows 
more than we do.
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The Audience Insight Repository
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How people join the
Public Insight Network
• On-air promos for online surveys 

• Targeted surveys to listservs

• “Help us cover this story” button 

• Meetings & events

• Simulations & collaborative tools

• PIJ promos and online sign-up

• Presentations to community groups
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Where we are now

Size of Public Insight Network:  
20,000

Reach of Network:  
50 states and 12 countries

Resources:  
4 staff and an intern

Impact:  
>130 stories informed by PIJ
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Why?

Rise of online culture of 
sharing knowledge

To avoid an 
evolutionary dead-end

Destruction of local 
coverage

Public distrust of 
media
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Online information sharing

•  53 million Americans have put 
information on the Internet 

•  >3 billion song ratings on Yahoo

•  >1.5 million entries on Wikipedia

•  7,000 add-ons for the video game 
SimCity 4 on fan site Simtropolis
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Loss of local coverage
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“…we in the news media are 
widely perceived as arrogant, 
out of touch and untrustworthy.”

-  Nicholas Kristof
     Op-Ed April 12, 2005

Public Distrust
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““America is facing the greatest exodus of informed America is facing the greatest exodus of informed 
citizenship in its history.”citizenship in its history.”
                        - Carnegie Foundation “Reporter”, Spring 2005- Carnegie Foundation “Reporter”, Spring 2005  
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“… news organizations large and small 
should bring the public… into their news 

gathering and news delivery… in ways that 
were probably unimaginable just a few 

years ago.”

- “Abandoning the News”
Spring, 2005
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Sharing and partnering

The Center for Innovation in Journalism
@ American Public Media

http://www.nhpr.org/
http://www.kuow.org/default.asp
http://secure.publicbroadcasting.net/wabe/pledge.pledgemain
http://www.npr.org/
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Reactions and Questions?

More information at:
www.mpr.org/publicinsight


